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What is an influencer?

NOT just kids doing dances

Think of them like modern-day commercials

Can be seen by thousands or even millions

It's today's sales lot, auction barn, and county

fair rolled into one




It all began...
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Food fears turned into food favorites!
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.I warmed you about the hormones
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Aavocate tor AG!

( Florida Timber Farmer )

T ot 2 6+ MILLION

( Author

REACHED MONTHLY

)
( Online Influencer )
)

( Podcaster




$$ Everything i$ trying to kill you,
unle$$ we are $elling it, of cour$e. ¢
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Babe™ PARRISH



, thefarmbabe
Y Palm Beach, Florida

ONFRMATION HEARING FOR HH SE¢ iz .,

TOM HOMAN

DX NEWS ALERT COMING UP
VIR. KENNEDY B ) |




The Who

The Anti-GMO Lobby

& Its Organic Funders

“Big Wellness® is a
TRILLION dollar
industry

$5.9 Million Budget
Earthbound Farm, Stonyfield Organic, Whole Foods Market, Organic
Valley, Applegate Organic, Lundberg Family Farms

$455,000 Budget
Stonyfield Organic, Whole Foods Market, United Natural Foods, White
Wave Foods, Organic Valley, Nature’'s Path Food, Big Carrot Natural

Foods, Dr. Bronner's, National Cooperative Grocers Assoc., Lundberg
Family Farms, Natural Grocery Company, New Hope Natural Media

$2 Million Budget

Attune Foods, United Natural Foods, Organic Valley, Amy’s Kitchen,
Nature's Path Foods, Traditional Medicinals, Dr. Bronner's, Stonyfield
Organic, Lundberg Family Farms

$97.8 Million Budget

Stonyfield Organic, Whole Foods Market, Organic
Valley, Frey Organic Vineyards

Source: academicsreview.org
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People in LA are deathly afraid of
gluten. | swear to god, you could
rob a liquor store In this city with

a bagel.




Seed Oi
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i Cardiovascular Disease: Polyunsaturated fats
Seed oils dO NOT lower risk of heart disease & stroke.
Cduse mﬂammatzon High Cholesterol - Phytosterols, which help

lower LDL cholesterol.
The omega-6 fatty acids found in f'

seed oils have been blamed for

e : Type 2 Diabetes: Improve glucose metabolism,
causing inflammation.

reducing the risk of Type 2 diabetes.
Evidence shows that omega-6s, ] ]
particularly linoleic acid, do Heart Attack Risk: Seed oils can reduce the
not cause inflammation and risk of mortality from heart disease.

may even help reduce it.
Inflammation: Linoleic acid is an essential &
often anti-inflammatory nutrient.

@johnhopkinsph




HEALTHY FATS CONTAIN VITAMIN E

Omega-3 & omega-6 Natural antioxidant that
for normal body function. helps protect cells.
HIGH SMOKE POINT SKINCARE & COSMETICS
Frying, sautéing & Lotions, soaps & hair products
commercial food production. help moisturize & soften.

BEYOND FOOD

Candles, paints, varnishes,
lubricants, biofuels, etc



“Positive Influence”

@Dr _ldz
@DrJessicaKnurick
@ TheDadBriefs
@BioLayne

Your
Face
Here

| PAUL SALADINO STILL "
 DOESN'T UNDERSTAND SCIENCE %




* Be yourself! People connect with people

« Have empathy.

 Memorable brand name - Diversify!

* Video is trending, but no wrong platform

* Share your expertise. are the trusted expert
* Hot topics, memes, humor! Your voice matters



Search the Best

#factsnotfear :
3 Y=1=Ye [0]]} #Farmtok

#MAHAdebunked

@thefarmbabe



Why Advocate”

March Against Mosart

’ I" l‘\\‘\‘Reca\\Rou“d“p

\ NEW FARM

ECONOMY

Brad Pitt and Leonardo DiCaprio
Urge Voters in California to Support
Animal Welfare Legislation Prop 12






* 95% of farmers
* No more insecticide spray
 Safer herbicides

* More nutritious!

* Less fuel and resources
* No till farming

» Save crops from disease
* Reduce food waste

* More crop on less land






SO many ways to tell your story:

Education is the

FROZEN CUSTARD
BUTTERBURGERS™




A Farmers & ag experts are trusted - personal connection

A Laugh or cry - PERSON first, farmer second
A Find common ground/shared values - Moms? & @

A We eat what we grow! Family farms and transparency



FIFTEEN MINVTES WITH A FARMER

COVULD SAVE YOU FIFTEEN PERCENT
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We can control the perception.
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MARKET MADNESS




To those of you who work
in acres, not hours, we
thank you.




www.facebook.com/iowafarmbabe
@thefarmbabe
on all other social media channels

MICHELLE MILLER



http://www.thefarmbabe.com
http://www.facebook.com/iowafarmbabe
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